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Penelitian ini bertujuan untuk menguji signifikansi pengaruh positif 
kualitas produk dan citra merek terhadap keputusan pembelian kosmetik Make 
Over di Sumber Mas Kota Madiun. Sampel yang digunakan dalam penelitian ini 
sebanyak 100 responden yang dipilih dengan teknik non probabilty sampling dan 
purposive sampling. Pengujian hipotesis menggunakan analisis regresi linier 
berganda dengan bantuan program SPSS 22. Hasil penelitian menunjukan bahwa 
variabel kualitas produk dan citra merek berpengaruh signifikan positif terhadap 
keputusan pembelian kosmetik Make Over di Sumber Mas Kota Madiun. Nilai 
koefisien determinasi (R²) sebesar 0,309 (30,9%) artinya variabel kualitas produk 
dan citra merek terhadap keputusan pembelian menjelaskan pengaruh sebesar 
30,9%. Dalam penelitian variabel yang dominan memengaruhi keputusan 
pembelian adalah kualitas produk. 
 



































THE EFFECT OG PRODUCT QUALITY AND BRAND IMAGE ON 
MAKE OVER COSMETIC PURCHASE DECISIONS 
(Empirical Study on Consumers at Sumber Mas Store In Madiun City) 
 
ABSTRACT 
This study aims to examine the significance of the effect of product quality 
and brand image on purchasing decisions for cosmetics at Sumber Mas Stote In 
Madiun City. The sample in this study was 100 respondents who where selected 
by non probabilty sampling  and purposive sampling. Hypothesis testing used 
multiple linier regression analysis with the help of the SPSS 22 program. The 
results showed that the variable product quality and brand image had a 
significant positive effect on purchasing decisions for Make Over cosmetics at 
Sumber Mas Store In Madiun City. The coefficient of determination (R²) of 0,309 
(30,9) means that the variable product quality and brand image on purchasing 
decisions have an effect of 30,9 %. In this study, this dominant variabel 
influencing purchasing decisions was the quality of the product. 
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